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Background

Tourism is one of the main industries in Chiangmai, and it makes big contribution to development of economic development. But tourism is not sustainable only to preserve economic benefit. Tourism is depending on local culture, environment and society. Therefore, tourism development should respect these aspects. 

Research Questions
What are the positive and negative influences of Tourism on current social and cultural situation of Chiangmai society and how do they are dealing with that? 
Sub Research Questions
1. What do local people think about the actual trend of tourism and its implications (both negative and positive effects on their lives)? 

· Generally local people would see tourism as a positive source of income and therefore a mean to improve their lives conditions. However, unconsciously, they might be adapting their culture to the different forms demanded by tourists, as well as missing the importance appreciation of the environment and other values part of their original culture
2. Are there any different perceptions between younger generation and aged generation? 
· Two different generations must have the different point of view on the tourism. Younger generation must have the new perspective which they learn at school, and the aged generation must know the tourism in early age and they can compare present tourism and tourism in early days.
· Younger generation may have been involving in the tourism since they were small. Therefore it has been their part of life. 
· Aged generation may have experienced the change of the life from the promotion and the improvement of the tourism.  

3. How does Chiangmai society deal with the positive and negative influences of tourism? 

· Promoting local creativity for business (new tastes and preferences)

· Developing problem-solving mechanism to avoid conflict
· Preserving material and non-material elements of local social and cultural identities

Research Methodology

This study will be conducted in three steps. Step I will be the identification of local people’s view on the positive and negative influences of tourism. Step II will identify strategies developed by local community to deal with positive and negative influences of tourism. Step III will integrate the result of analysis in step I and step II by focusing on major findings in each research site. In this step, we will also locate local views within the broader goals of sustainability. 
Step I and step II will be conducted during the field study in Chiangmai, while step III will be conducted after returning to Nagoya. Detail on research methodology is explained in the following table.
	Steps
	Objectives
	Focus
	Issues


	I
	Identifying local views on positive and negative influences of tourism 

	Local perspectives
	1. What do local people think about the actual trend of tourism and its implications (both negative and positive effects on their lives), who say that and why do they think so?

2. Are there any different perceptions between younger generation and aged generation? 



	II
	Identifying strategies to deal with positive and negative influences of tourism 

	History and current management of tourism 


	How do local people deal with positive and negative influences of tourism? 

1. Process of development (history of management, how do they develop the site as tourism site, concern for local people)?

2. Who decide to set the areas as tourism sites?
3. What is the management system (decision-making process, conflict mediation, is there any intervention to maintain stability, preservation system of culture and the environment, how do they do that)?

4. How does local community use the local resources (material and values) to respond to the opportunities that tourism generates?

5. Are there any incentives for people to stay in their rural area? 

	III
	Locating local views within the broader goals of sustainability 

	Integrated analysis
	1. What are major findings in each site?

2. How the connections of analysis of each site construct definition of sustainability?


Specific OFW 2008 Issues 
1. Younger Generation
The issue of young generation will be one of our three sub-research questions (sub research question number 2). We will develop this issue on the following assumptions:
· Young generation have different perspective from the elders
· Young generation inherit culture and traditional skill from the elders 

· Young generation constitute significant part of the workforce in tourism activities
2. Local Resources and Culture
Local resources and culture will be covered in the third sub research question. Some of the underlying ideas are as follows:
· When dealing with the influences of tourism, local people will utilize local resources (material and values) 

· The role of local authority in the form of policy strategies will be important to maintain and preserve local resources and culture and to promote sustainability of tourism
3. Rural-Urban Linkages
This issue will be addressed along with data analysis and observation during the fieldwork, with the following point of views:
· Connecting urban and rural areas will open more opportunity for rural community to get the benefit of tourism development
· Tourism development in rural areas will encourage local people to stay and develop their own potential in the community
Research Sites and Allocation of Tasks
There will be 8 research sites to be visited during data collection as described in the following table. In addition to that, detail description on activities in each site can be found in the site matrix. 
	Sites
	Site Characters

	PIC

	Local Tourism Authority 

	· Tourism policy and strategy
	Rani

	Baan Tawai Handicraft Center 
	· Community-based management by Tambon (OTOP)

· Cultural production
· Commercialized area 

· Local resources

	Teppei

	Umbrella Production 


	· Community-based area

· Cultural production 
· Commercialized area 
· Local resources
	Patricia

	Wat Sri Suphan 

	· Cultural preservation
	Fumiko

	Hmong Hill Tribe Village 

	· Commercialized
· Local people and resources


	Kimiko

	Saturday Market) 

	· Cultural production
· Commercial area


	Anne

	Waterfall / Cave  

	· Commercialized rural area

· Natural spot


	Niam

	Doi Suthep


	· Cultural preservation
	Putt
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